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Handout #1

Positive Forces in the Consumer Market:

Low personal savings rate = high personal expenditures
Low interest rates

Low unemployment

Very low inflation

¢ & & 9

Negative Forces in the Consumer Market:

Weakening consumer confidence

Slowly increasing unemployment

Growing numbers of store closings

Decreasing levels of consumer household wealth
Consumers with record high debt

Volatility in global markets

Continued Layoffs at larger corporations

e & & & & & @

Source: Apparel Trends, The NPD Group, Inc. URL: http://www.ndp.com



Handout #2

1999 U.S. Women’s Apparel Sales

Category $ in Millions %

Store 838,156 88.6
Catalog 88,924 94
Online/Internet 5,676 0.6
Not Reported 13,244 1.4
Total 946,000 100.0
Women’s

Apparel

Source: Retail Apparel Sales Statistics & Trends 1999-2000, The NDP Group Inc.
URL: http://www.npd.com
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