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Sales History

+ 1996 catalog sales for women's
outerwear accounted for 30.3%

of all catalog sales

< 1997 catalog sales expected to

be $71 billion
+ 1998 catalog sales for women's

clothing dropped 17%, but had

$176 billion in sales

2 1999 ronal sales were 3184
billion up 4% from 1993
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Competitors

+ Major competitors include JC Penny, LandsEnd,
Spiegel, LL. Bean, J.Jill, and Talbots

< J.Jill’s success
< Direct and Indirect competitors
< New entrants
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Environmental Influences

+ September 11 Attacks on America

&

> Technology Influence
+ Postal Costs

o

Supercalendered Paper Costs
+ Projected Fuel Prices

&

¢ Seasonal Factors
# Teen Buying Power
+ Economic Resession
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Industry Forecast

.

» $196 billion in total
women's apparel catalog
revenues in 2001

o

+ Increase by approximately
3% each year

£x3

Total sales in industry
through years 2001-2006
to be $1.3 trillion

“Apgored Salns g Mocginalls " Rezepeh Alarg March 28, 1998, v 19065,




Target markets

I Elderly
Il.  Hispanics
iI. Plus-size

Hispanics

+ Fastest growing minority group (58% growth over
last 10 years.

+ Percentage of women (16-70) who spent over $100
in past menth.

+ Would rather be overdressed at a party vs.

underdressed.
Hispanic 4% 61%
African Amesican 194 48%
Cancasian 15% 50%
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The End

The Elderly

% 37% of all American adults are 50 years of age or
OVEr.

= The age group 45-65 will increase 35% in next few
years.

+ More satisfied with catalog experiences.

Miller, Puul. “Trends Anafysis”. Catafog Ase Mar 15, 2000 Iss 07T40-3119,

Plus-size

# 61% of 20-74 year olds are overweight.
449 of these people are obese.
< Typical plus-size woman spends $932/year on
clothing.
+ Size 16 and above sales were $14 billion (1999)
22.2% increase 517 biliion (2000)
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