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The	following	excerpts	come	from	Lev	Manovich’s	seminal	book	The	
Language	of	New	Media.		In	this	2001	work,	Manovich	establishes	an	
critical	vocabulary	for	discussing	what	he	calls	"New	Media":	the	
collective	body	of	digital	forms	that	include	web	pages,	video	games,	
online	video,	word	processing,	texting,	social	media,	streaming	services,	
software,	apps,	etc.		
		
Early	in	this	work,	Manovich	tackles	a	fundamental	question:	if	these	
various	digital	forms	compose	a	single	category,	is	this	category	a	
medium--just	as	print,	radio,	or	television	is	each	a	medium--or	
something	more?			In	answer,	he	argues	that	New	Media	is	a	language	
rather	than	just	a	medium,	and	systematically	discovers	and	defines	
what	that	language	is	made	up	of	and	how	it	works.			
		
In	the	first	of	the	following	excerpts	(including	a	very	helpful	
introduction	to	this	section),	Manovich	tells	the	story	of	two	early	
nineteenth-century	technologies	(for	calculating	numbers	and	for	
creating	images)	that	rarely	crossed	paths	for	two	hundred	years	until	
they	converged	very	recently.		This	convergence,	Manovich	claims,	
formed	a	"New	Media"	complex	that	is	so	distinct	from	other	media	
that	it	represents	a	cultural	and	psychological	transformation	much	
more	fundamental	than	the	invention	of	just	another	new	telegraph	or	
cable	television	medium.			
		
Thought	Question:	According	to	Manovich,	why	will	New	Media	always	
be	categorically	different	from	the	various	old	media	that	came	before	
it,	even	when	New	Media	is	no	longer	new?	
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In "Principles of New Media," Manovich defines five characteristics of New Media: numerical representation, modularity, automation, variability, and transcoding.  As you read, think about the ways that these characteristics serve both to unify the diverse forms of New Media into a single category, while also helping distinguish what is and isn't New Media.  
 
Thought Question: How does breaking down New Media into these characteristics help us see, say, and understand more than if we defined New Media simply as including anything digital?  
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Regarding "Numerical Representation": 
If we digitalize a picture, song, map, or sculpture, we make a copy of it.  But in the following pages, Manovich explores other consequences of translating an old medium (or producing an original performance) in a "numerical representation."  What are some of these consequences and possibilities?  
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In the section "Modularity," Manovich explores how the elements or "objects" that make up a New Media production remain "independent."  This is different from old media where elements are integrated and transformed: paint colors are mixed into new colors and textures, shots of a film are cut and spliced together into scenes.  Can you think of examples of New-Media software or documents in which the independence of various elements are preserved?  What are the implications of such modularity for creating or experiencing New Media products?  




cstroupe
Text Box
 

cstroupe
Text Box
How might automation--especially what Manovich calls "high-level automation"--affect the creative process?  the relationship of creator and audience?   Can you think of some clear examples of automation from your use of particular software or a web-based interface either in creating or consuming some form of New Media?  How is high-level automation different from low-level?  
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Variability explains one fundamental way that, for instance, video games differ from movies (and that New Media differs from old media).  How so?   Can you think of other examples of particular New Media productions or services offering themselves in customized versions or variations?  Does this variability have social, economic, culture, or political consequences?  
More on the next page.  
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With "Transcoding," Manovich describes the process by which the underlying logic of New Media technologies soaks into the logic of New Media forms, and eventually into our cultural experiences ("culture" defined as a shared way of thinking, feeling, and acting among members of a society or group).  For example, how has the transformation of television from a broadcast signal into an on-demand streamed service changed the ways television is produced or watched?  




cstroupe
Text Box

cstroupe
Text Box

cstroupe
Text Box




